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1 Analyse two impacts on SLS of operating in a market with many competitors.
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2 Analyse two reasons why quality is important to SLS.
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3 (a) Refer to lines 33–35, calculate the price elasticity of demand of increasing the price per 
individual carton of ice cream from $3.50 to $4.00.
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 (b) Refer to lines 30–32, calculate the income elasticity of demand for SLS’s products sold 
through retailers.
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 (c) Evaluate the likely impact on the marketing behaviour of SLS of an increase in the average 
income in country A.
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4 (a) Using data in Table 1.1, calculate the new gearing ratio if SLS borrows $3 million to open a 
factory and a regional office in country Z.
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 (b) Evaluate the likely impact on the shareholders of SLS of the decision to increase long-term 
borrowing by $3 million. 
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5 Evaluate the likely benefits to SLS of decentralising decision making to its new regional office 
in country Z.
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