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1 Refer to Figure 1.1 (Insert), information about Tourism Central Otago (TCO), a regional tourism 

organisation (RTO) in New Zealand.

 (a) Explain two reasons why TCO works in partnership with inbound tour operators.

1  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

2  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 [4]

 (b) Assess the effectiveness of the Central Otago destination brand.

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................
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 (c) Evaluate the importance of a guardian of the brand in planning the launch of a new 

destination brand.

 ...................................................................................................................................................
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 [Total: 25]
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2 Refer to Figure 2.1 (Insert), information about the ‘Cape Cod: Truly Yours’ marketing campaign.

 (a) Explain two ways a clearly communicated destination image helps Cape Cod to position its 

tourism products.

1  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

2  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 [4]

 (b) Assess the reasons why tourism organisations target different market segments.

 ...................................................................................................................................................
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 (c) Evaluate the range of communication methods used to raise awareness of the destination 

brand identity in Cape Cod.

 ...................................................................................................................................................
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